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To understand and work through the disconnect we 

may experience with Gen Z in order to best support 

traditional aged students on our campuses.

Learning Outcomes



Take a few moments to answer the following questions: 

● What generation do you identify with? 

● What is your preferred method of communication?

● Do you use any form of social media?

● What is your favorite Meme? 

*Look this up if you don’t know what it 

means!

Pause and Reflect



Test Your 
Knowledge!

● Scan the QR code (on your 
phone’s camera) or copy the 
link to get started now!

● http://www.quiz-maker.com/Q
C5EU07XQ 

http://www.quiz-maker.com/QC5EU07XQ
http://www.quiz-maker.com/QC5EU07XQ


Information on Generations

Baby
Boomer
Born between 
1946 - 1964

Age in 2020: 56 to 74

Gen X

Born between 
1965 - 1980

Age in 2020: 40 to 55

Millennial

Born between 
1981 - 1996

Age in 2020: 24 to 39

Gen Z

Born after 1996

Age in 2020: 24 or less

1946 1965 1981 1996



Deep Dive into “Generation Z”

Communication

Known for having “Digital Wisdom,” Gen Z is known for 
being tech-savvy and relying heavily of technology for 

communication, yet they still value in-person interaction.

Social Media
Screen time makes up a majority of a Gen Z’s day. Gen Zs 

are stimulated by images and a few words (TikTok, 
Instagram, SnapChat). 

Multitasking
Gen Z LOVES to multitask, often texting and/or listening 

to music while working. Smartphones enable this behavior, 
and lead GenZ to believe they can multitask well (even if 

they can’t do it well).



Gen Z   & 
Relationships

● Generation Z students value 
input from their peers more 
than parents or other role 
models compared with 
previous generations. 

● Generation Z relies on the 
opinions of their peers more 
than admission or school 
counselors when it comes to 
selecting a college.

https://docs.google.com/file/d/1Eo00k8HsDM4-rivrlvMdek-xh1v1wJag/preview


Seemiller & Grace (2016)

Increased Use of 
Technology

Helpful for advising offices to have 
active social media accounts 

(Instagram, Tik Tok).

Consider utilizing virtual appointments 
post pandemic. 

Community Engagement 
Opportunities

Advisors need to be aware of 
long-term extracurricular 

opportunities for students outside 
the classroom. 

Incorporation of 
Interpersonal Learning

Advisors must be prepared for social 
concerns to emerge in the advising 
interactions.

(Diversity, Social Awareness, Social Justice 
issues, Environmental Concerns, etc.)

Practical Learning 
Experiences 

Gen Z want learning experiences that 
directly apply to professional work. Help 
students connect the dots between their 
student involvements and transferable 
skills. 

Four Ways for Campuses to Engage Gen Z Students



Advising Gen Z Students

Do’s Don’ts
● Treat Gen Z students as young 

adults. 
○ They’re capable of making 

their own decisions.
○ Be aware of challenging and 

immersive opportunities!
● Accept that you may not know 

everything about Gen Z.
○ Ask questions and learn from 

them!
● Be adaptable and available.

○ Meet Gen Z students where 
they’re at!

● Be afraid of technology.
○ Embrace social media in the office!
○ Offer virtual appointments when 

easier for the student.
● Ignore what’s going on in the world.

○ Be aware of opportunities for civic 
engagement and social justice.

○ Be prepared to discuss these 
topics!

● Rely solely on words.
○ Gen Z students have a short 

attention spans.
○ Instead, rely on images and quick 

walk-thrus.



CREDITS: This presentation template was created by Slidesgo, 
including icons by Flaticon, and infographics & images by 

Freepik. 

Thanks!
Do you have any questions? Email us at 
madrmurp@iu.edu or cmsalzma@iu.edu 

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
mailto:madrmurp@iu.edu
mailto:cmsalzma@iu.edu

